
C-MUSE Summary 

Workshop 1: New (Cross-) Cultural Ventures in Media Psychology 

As part of the Young Scholars Network on "Culture, Media Uses, and Media Effects" (C-Muse), 
14 international scholars from the USA, South Korea, Turkey, Belgium, Croatia, The 
Netherlands, The Philippines, and Germany convened at the historical mansion of Touro College 
Berlin on June 15 and 16, 2017.  

Participants of Workshop 1 were: 

Regina Arant, Çiğdem Bozdağ, Larisa Buhin, Brian Crawford, Marius Fahrner, Katja Hanke, 
Jinhee Kim, Katharina Knop-Hülß, Alexandra Mittelstädt, Özen Odağ, Rosemary Pennington, 
Frank Schneider, Audris Umel, Ype Poortinga 

The goal of our first C-Muse Workshop was to respond to present problems in research on our 
topics of interests. Two prominent issues are fragmented literature and a lack of discourse 
between disciplines (i.e., media psychology, cross-cultural psychology, and diaspora 
communication).  

Any literature that exists typically relies on quantitative methods and examines the issues from a 
macro-level. Furthermore, approaches tend to be etic and therefore distant.  

We felt it essential to bring the various disciplines and methodological approaches together to 
initiate a dialogue. By exploring our mutual interests, we aimed to create new interest in 
previously unexplored intersections of culture, media uses, and media effects that would lead to 
new empirical studies. 

Renowned cross-cultural psychologist Prof. Dr. Ype Poortinga was the keynote speaker and 
mentor of this venture, pushing the network towards cohesion, despite the different talents and 
aims brought to the table by network members. His keynote address emphasized the importance 
of defining culture and find a common theme that would allow the network to instill a consist set 
research guidelines. 

The primary challenge of our first workshop was to create this common theme that would ensure 
participants would be able to carry out their own studies. As such, there was ample time to 
socialize and discuss, intermingled with Blitz-presentations, to build upon this new common 
ground for future research. 



Over the course of our Thursday afternoon meetings, a variety of topics were suggested for 
further time and research. In particular, there was a keen interest in further research regarding 
political action; sense of belonging and identity; role of the media in extremism and its 
polarizing effects; entertainment and eudaemonic entertainment and; ethnic groups and 
“marginalized groups.”  

These topics were discussed in greater detail the next day. Despite interdisciplinary challenges, 
the network succeeded in finding a common theme to explore together in the coming three years: 
the role of the media in counter-populist social movements and political participation. Two 
research groups emerged from this common topic: 

Group 1: Identity, entertainment, and political action 

Group 2: Identity and counter-populist movements. 

The two groups used Friday to develop a concrete research plan in these two topical areas. 

In summary, in the next three years, the network will study the role of the media in promoting 
democratic values and behavior much in jeopardy in the current global political climate. The 
network will do this from a cross-cultural perspective. 

Suggested title for this venture by Ype Poortinga (with amendments):  

Identity and Protest in the Digital Age


